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Out There

| t 6s happening! !
| t 6s not happening!!!
What 6s happening??
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Global GDP Growth (_percent, quarter over quarter, annualzed) (source: IMF)
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Industrial Production ( Annualzed percent change of 3-month moving average over
previous 3-month moving average) (source: IMF)
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Merchanidise Exports ( Annualized percent change of 3-month moving average over
previous 3-month moving average) (source: IMF)
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Funders

EU
Wellcome
NIH

USA T OSTP
Roundtable
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US House Committee Scholarly Roundtable

John Vaughn, Association of American Universities (chair)

David Campbell, Provost, Boston University
Richard McCarty, Provost, Vanderbilt University
James O6Donnel |, Provost , Georgetown Uni v

Paul Courant, Dean of Libraries, University of Michigan
Ann Okerson, Librarian, Yale University
Scott Plutchak, Library Director, University of Alabama

Fred Dylla, CEO, American Institute of Physics
Crispin Taylor, American Society of Plant Biologists
Mark Patterson, Public Library of Science (PL0S)
Y.S. Chi, MD of Global Academic Relations, Elsevier

Donald King, University of North Carolina
Carol Tenopir, University of Tennessee
Phil Davis, postgrad and former librarian, Cornell



10P Publishing

Scholarly Roundtable: Shared Principles

1) Peer review must continue its critical role in
maintaining high quality and editorial integrity.

2) Adaptable business models will be necessary to
sustain the enterprise in an evolving landscape.

3) Scholarly and scientific publications can and
should be more broadly accessible with improved
functionality to a wider public and the research
community.

4) Sustained archiving and preservation are essential
complements to reliable publishing methods.

5) The results of research need to be published and
maintained in ways that maximize the possibilities
for creative reuse and interoperation among sites
that host them.
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Scholarly Roundtable: Core recommendation

Each federal research funding agency
should expeditiously but carefully
develop and implement an explicit public
access policy that brings about free
public access to the results of the
research that it funds as soon as possible
after those results have been published in
a peerZeviewed journal.
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Schol arly Roundtabl e: Cor e
This public access objective can be accomplished

I n several waysé[ Funding] agenc
mayémanage central databases [ o0
uni versity | ibrariesépublishers
partners to establishédatabases

articles resulting from the research they fund.

The Office of Science and Technology Policy

(OSTP) should lead [this] program, which should

beaut hori zed éby regulTaei on or |
program shoul dépromote iIinterope
public access databases. The program also

shoul d éaccommo epetiec neegse nc y
andeevolve over time to accommo
rapidly changing nature of scholarly publishing.
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Scholarly Roundtable: Other recommendations

1) [Funding] agencies should work with all
stakehol derseéeto develop their p
policies.

2) Agencies should establish specific embargo
per i odHkénprahs or more]

3) Policies should be guided by the need [for]
Interoperability...

4) Every effort should be made to have the version of
record as the version to which free access is

provi ded. | f the VOR is notéin
database, the versioneéethat i s |
|l i nk back to the VOR on the pub

5) Government agencies should extend the reach of
t heir public access policies &

6) Policies should foster innovation [in publishing]

7) Government public access policies should [foster]
long-term digital preservation.

8) OSTP should establish a public access..committee
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Andé

The Roundtablebds recommendati on
balance the need for and potential of increased
access to scholarly articles with the need to
preserve the essential functions of the scholarly
publishing enterprise. The Roundtable urges
publishers, librarians, universities, and scholars
to consider these recommendations as creating
an appropriate environment for moving past the
decade of too-often acrimonious debate over
access issues and providing a basis for
collaborating with federal research funding
agencies to build an interdependent system of
scholarly publishing that expands public access
and enhances the broad, intelligent use of the
results of federally funded research.
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Researcher needs and behaviours
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NY Times

It used to be that a basic $25-a-month phone bill was
your main telecommunications expense. But by
2004, the average American spent $770.95
annually on services like cable television, Internet
connectivity and video games,

By 2008, that number rose to $903. By the end of this
year, it is expected to have grown to $997.07.

Add anot her $1, 000 or mor e

And those government figures do not take into
account movies, music and television shows
bought through iTunes, or the data plans that are
Increasingly mandatory for more sophisticated
smartphones.
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Annualspending for internet access
compared to magazines and newspapers, 1999-2008
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Google 1998
Facebook 2004
You Tube 2005
Twitter 2006



Mobile Internet Outpaces Desktop Internet Adoption
iPhone + iTouch Users = 8x AOL Users 9 Quarters After Launch

iPhone + iTouch vs. NTT docomo i-mode vs. AOL vs. Netscape Users
First 20 Quarters Since Launch
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Morgan S‘tan[ey Note: *AOL subscribers data not available before CQ3:94; Netscape users limited to US onfy. Morgan Staniey Research estimates oo
~39MM netbooks have shipped in first eight quarters since launch (10/07). Sowrce: Company Reports , Morgan Stanley Research.




Increasingly, Mobile Phone Usage is About Data, Not Voice =
Average Cell Phone = 70% Voice...iPhone = 45% Voice

Daily Usage Breakdown, % of Time Spent on Each Activity

Av US Cell Phone User iPhone User
Minutes Per Day 60 Minutes Per Day

Internet - 3%
Gnmuos% Olhor 3%

Note: CTIA estimates sversge voice call time per day is 27 minutes, assuming 70% of tolsl time spent is on voice cafl, per

Morgan Stanley o o e o R ree: ISt Cansumerrok srvey, 1006, Mergan Sty Rosearch. 52



Momentum Favors Apple iPhone + iTouch Ecosystem
Fastest Hardware User Growth in Consumer Tech History
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Global Cumulative Unit Shipmenis in First 10 Quarters
iPhone + iTouch vs. Wii / DS / PSP / iPod / BlackBerry
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iPhone App Downloads '08-'09

(Millions)

—Monthly Downloads

—Total Downloads
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