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Agenda 

ÅFactors Influencing Higher Education ïRecent Past

ÅFactors Influencing Higher Education ïTo 2030

ÅThe ñBig Dealò, and itsô impact:

üPositively?

üNegatively?

ÅFrom Big Deal to Better Deal 

ÅA future of Collaboration and Innovation

Åhttp://www.youtube.com/watch?v=6ILQrUrEWe8

http://www.youtube.com/watch?v=6ILQrUrEWe8


Number of higher education students (in 
millions) in the early 1990s and 2006



Evolution of tertiary education gross 
enrolment ratio from 1985 to 2007 (%)

OECD Higher Education to 2030 Volume 2



Mexico:
HE Expansion In The Private Sector
EMERGING TREND GLOBALLY

OECD Higher Education to 2030 Volume 1



Chinaôs Research Output:
Dramatic Increase Since 1999

Thomson Global Research Report, November  2009



Indiaôs Research Output:
Dramatic Increase Since 1999

Thomson Global Research Report, October  2009



Brazil & Mexicoôs  Share of World 
Research Output is Growing Rapidly

Thomson Global Research Report, June 2009



Average Articles Read Per University 
Faculty Member Per Year

Source: Tenopir 2007



Average number of articles read per 
university faculty members per year

Source: Tenopir 2007



Content Fights For Attention


